
“Robinson credits his site’s prominent 
search rankings to Web site provider 

Point2Agent.com. It costs him about $99 
per month and positions his site for good 

placement on major search engines by focusing 
on keywords, content, and submission.”

Return on investment 

with search engine 

optimization–beating 

ROI for e-mail mar-

keting, paid search, 

public relations,  

direct mail, and  

online advertising.
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